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Maize Milling Structure

COUNTRY : Burkina Faso/WEST AFRICA
By : Zaoro TOUAORO

Regional Food Fortification Coordinator
Helen Keller International - Afro



MAIZE MILLING INDUSTRY STRUCTURE

NUMBER : 01 NUMBER: 01 NUMBER : 01
LOCATION : Ouaga/ LOCATION : Ouaga LOCATION : Ouaga
Capital
e CAPACITY : 30T « CAPACITY: 15T

* CAPACITY: 25T maize /Days /Day

maize/Day
* BRAND NAME : Maize  * BRAND NAME: * BRAND NAME :

flour by SITRACS.A Maize flour by Mels SIMAO
* Packaging : 15 Kg * Packaging: 15 kg Packaging: 15 kg

* Market : 80% Beer
* Market : Burkina * Market: Burkina Industry



STATUS OF MAIZE FLOUR FORTIFICATION IN THE COUNTRY

Progress to date: I

= Harmonized Standard for Maize Flour fortification in West African
Economic and Monetary Union (UEMOA) Zone

= Maize flour fortification process has just started:
- Call to purchase two microfeeders and premix
- Launch the production of fortified maize flour in December 2016

= This initiative supported by HKI with founding from ECOWAS and
Smarter Futures



MAIN CHALLENGES TO IMPLEMENT MAIZE FLOUR FORTIFICATION

= Supply first premix

= Training of trainers of industries and food inspection
agencies in QA/QC

= Launch the production in December 2016

= Advocate for adoption by countries of harmonized
standards




